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The world'’s only all-in-
one, modern-day LMS.
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Measure the real impact
of your learning activity.
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Take control of your Onboarding
development Pathway

What's New? ..

700+ campaign-led resources
mapped into pathways for you.

MARKETING STUDIO

Upskill your teams & build
your identity with beautifully
branded creative.
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L[NV Learning & Skills Platform

The only learning platform that brings SE—— Social learning Insightful analytics
together the capabilities of a modern- o QA ® 0 paints User generated content empowers Powerful dashboards, skills analytics
day LMS, the personalized, social feel of Gy oM Belors bsntened < 523 teams to collaborate and share useful and data coaching help you learn and

an LXP, and a seamless way to manage = ' IS - knowledge that your whole workforce adapt based on actionable insight
existing and emerging skills with total / i can benefit from. that links learning activities to business

transparency. WELCOME To YOUR outcomes.
The modern-day LMS LEARNING HUB

Learning management

Track completions, organize events, Frictionless communication

manage essential learning and create Bring your internal community together,
THRIVE helps modern businesses ditch A big warm welcome to our new online learners! ? structured programmes through share company news and reach
their outdated learning processes learning pathways. your people wherever they're working
and build totally addictive learning 14 Apr - 28 May 2022 through comms tools like broadcasts
experiences. Agile skills and collaborations.
. . Identify the experts within your business . . .

Our complete Learning & Skills . urz/derstarﬁ)d existing a¥1d emerging Behavior-changing campaigns

i > 4 ““"""--. . . . . H H :
IPIotform rec(:jognlies the nee<::§ °;Y°Uf ) ' [ i / Ry skills for a more agile skills strategy that Drive engagement and discussion with
earners cmd r‘tr)G eirﬁ)etrsono |ze; informs future decisions. meaningful learning campaigns that
recommendations that connect your bring your content strategy to life.
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Connect your people with the right
We've combined the compliance experts and content recommendations THRIVE integrates with the apps,
requirements of an LMS with T o A O e B G A BF based on behaviors, interests, roles, systems and content libraries you
personalisation, social learning, ] H . Ll | < i S Ly P g5 skills and goals. love, including LinkedIn Learning, Slack,
comms and built-in skills functionality, o _\ O AN ! . = & Workday, OpenSesame, Skillsoft, MS

all wrapped in a sleek, modern user Teams and many more. Helping you
experience. work smarter, not harder.
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THRIVE is the industry’s fastest-
growing learning technology company
headquartered in the Nottingham
countryside and located around the
world from Brighton to Bondi Beach.
2018 was the year we decided to rewrite
the rule book. Doing things differently is
in our DNA and we saw an opportunity
to build a truly modern learning
experience completely from scratch.

Fast forward to today, we've replaced
hundreds of traditional LMS platforms
such as Learning Pool, SAP Litmos,
Kallidus, Looop, Totara LMS, Fuse and
Cornerstone. Our customer base has
grown to 300+ global brands including
Vita Coco, Ann Summers, Travis Perkins

—_

J THRyye

and Matalan and we continue to
deliver the industry’s best customer
experience from SLA smashing support
to show stopping VIP events.

So, who are the THRIVE TRIBE? A team
of engaged, electrifying dare-to-doers,
pulling out all the stops to make sure
you reach the full potential of your
Learning & Skills Platform.

From straight-talking, transparent
pricing, all the way through to face-
to-face workshops, speak to any one

Onboarding workshops

A series of immersive workshops
covering content strategy, campaigns,
success, launch and more.

Implementation Specialist

Your dedicated Implementation
Specialist to walk you through
everything from onboarding to launch.

Customer Success Manager

Your go-to person to spark new ideas,
support your strategy and evidence
success through monthly reporting.

Global 24-hour support

Our in-house support team has a 20%
higher than industry average response
rate and is there for you round-the-
clock.

SSO & identity provisioning

Automatic single sign-on for all your
employees.
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“Best company
I've worked for”
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“Above and beyond
customer service team”
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Their social learning strategy has
been so successful their learning
platform has more UGC (57%),

than it does content from the L&D
Ted has experienced impressive team.

adoption from learners around the
world. Their THRIVE at Ted platform
is at the heart of the business,

not only empowering employees

to control the pace of their

learning, but creating a place for
collaboration between teams, stores
and locations too.

Ted Baker’'s first-ever
global HR technology
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They saw a 676% return on
. investment by digitizing their
Whether it's engagement, culture previous paper-based training.
change or business objectives, our
forward-thinking customers are

changing it. For good.

With recruitment rising and a
tech-savvy workforce, Bally’s,
the global casino-entertainment
company, needed a more

This helped them contribute
to their sustainability promise,
saving up to 75 trees in their first

year. engaging solution to streamline
their onboarding experience and
) increase access to learning.
Cycle To Work Scheme  otshot Racing Is OUT
increase in DECIEM Portal Link NOW! Within two months of using
access to learning B LS —— a® o B . THRIVE, their views increased by
. over 50% and the average cost
per learning hour has halved,
meaning the platform has
Sumo Group invests in Since implementing THRIVE: already paid for itself!
c | ', ; = J L&D to attract the best - Talent acquisition increased by
increase in D5\ ' TED BAKER talent 42%.
| LONDON
g RIgERIEE i i Internal promotions increased by BHIVE 1= e coshioom
The war for video games talent is 10%.

great
of time saved E)laces

onboarding OUSING GROUP

@ 2minsago

fierce, with the industry growing

at 10%, while the talent pool grows

at 2%. Sumo Digital, the gaming
company behind Little Big Planet
and Sonic Racing, used their modern
L&D strategy to stand out amongst
the competition.

Their Best Companies survey
‘personal growth’ scores
increased by 20% as they were
named the 12th Best Large
Company to Work For in the UK.

Explore




THRIVE

CONTENT CLUB

Your team of storytellers building
campaign led content & learning
pathways that change attitudes & drive
meaningful conversations.

The CONTENT CLUB works with your L&D
team to create campaign led content
that's already mapped into learning
pathways for you.

Powered by more than 700 sustainable
learning resources, our team of
storytellers create titles that push the
boundaries, change attitudes and drive
meaningful conversations.

Agile, current and never afraid to tackle
the topics that matter. You can expect
our content to seamlessly support your
learning campaigns and conversations
happening in the real world. We're big
on sustainable learning which means
everything created is relevant and
meaningful. We'll even work with you on
the delivery of our content to maximise
learner engagement.

Each with a unique design
Bonus campaign assets
Multiple languages
Multimedia formats

All under 10 minutes

4

You will need:

a_ PATHWAY s Dok sy "

P N
y ...The magice *
é IVD formula of
. how we learn
-t 1 T

Leadership
Styles

International
Women's Day

communication 4. :
HACKS -

HERE' HOW/ TO BE THE PERSON THAT
EVERYONE LOVES TALKING TO.

SAY ITLIKE
youmeant 2

e Active
Listening

CLUB HUE

Campalgns  Pothways  Titles €

Format

Arimutian

seoia ' aﬂ

E-Leorning
inlegrophic

STRESS. ..

Couting the right ecering Dseling with struss at werk

Coaching P ] Topic

all
a. PATHWAY

e Equity and

s L R— i equality
=L e i B '
Gl HISTORY = W S 60

of what you want in Bes mar power e more sion
ant rofy

Haw susport e worrn Shonw oo menagus engoge i ke 15 gt b il sz 16 ITFMS
i iy sy
-

Listen.

Learn,
Rocognise your privilage.



T PATHWAY

Join the club Don’t take our

& get...

Working
together

The path to
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0 content gaps filled for free and
campaigns planned to boost “The support that we've got
@ engagement. from THRIVE has been amazing.
£

They're really keen to make

it work, really approachable,

w really friendly. They answer any
question and we've been really
impressed with how they've been

su ; can ; _ i = so efficient.”
simple pricing do ahout it?
$26,000 per year

MP4 Video + SCORM Version + Transesipt + Thumbnei +

Dave Buglass
Director of Global Learning
Services Operations
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THRIVE

DATA LAB

Your team of Data Analysts working
with you to measure the real impact of
learning activity.

Data analysis is so much more than
number crunching. The DATA LAB works
with your L&D team to uncover the
stories hidden in your learning activity
data and measure the impact against
wider business goals.

Our team of Data Analysts support you
all the way with strategy workshops,
analytics, award submissions and an
actionable data strategy that equips
you to make a real impact.

P

Strategy workshops

Our workshops are the first step in
understanding your objectives and
challenges, so we can come up with
the plans you need to succeed.

Data coaching

Get the confidence to work with your
own data through our data literacy
coaching.

Expert analysts

A dedicated team of analysts support
you all the way with a test and adapt
approach that helps you meet your
goals.

Insight & analysis

We'll work with you to produce the
evidence that your learning activity is
impacting wider business goals and
driving real value.

Award submissions

Shout about your success with an
award-winning submission that we'll
identify and even write for you.

43 People

Members

275

Overdue

®©3

Points

© 12,645

Compliance

¢ 86%

THRIVE

What is MARKETING
STUDIO?

More and more L&D teams are
recognising the value of marketing
learning, and it's gaining momentum.
Fast. MARKETING STUDIO helps you
upskill your teams with marketing
know-how and build your identity with
beautifully-branded creative.

Run by our team of marketers and
designers, we'll work with you to
campaign your learning initiatives,
brand up your offering and upskill
your teams on topics like personas,
messaging and content distribution.

We'll also create a bank of creative
resources and design templates for
you to power up your messaging and
guarantee you stand out.

MARKETING STUDIO

What will you get?

THRIVE'S

Series of marketing masterclasses
9 LIVE NOW

Creative assets and templates for
your THRIVE Learning & Skills
Platform

Campaign and promotional videos

Brand assets such as key
messaging and logos

Print and designs for merchandise
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Let's focus on customer education
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